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PCO 4404 COMPUTERISED ACCOUNTING 4 Hrs 
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This course gives a clear insight into the computerized accounting system and techniques so as 

to equip the students in such a way that they become capable independently managing the 

computerized accounting system on their own. 
 
 

 

UNIT I 

 

Introduction – Features – Basic concept of computerized accounting and Inventory system – 

Accounts, Organization and types of accounts – Account Statements – Purchase and sales – 

Credit and debit – Transaction, Invoice, Voucher, Order, Cost and stock – Income and expenses 

– Inventory control. 
 

UNIT II 

 

Transactions – Accounts vouchers entry – Contra – receipt – payment – Journal – Debit and 

credit notes – Sales, Purchase options and Post date – Vouchers. Inventory voucher entry – 

Types – delivery challan – Goods receipt note – Sales and purchase returns – Invoice stock 

transfer – Bill of material. Physical stock voucher. 

 

UNIT III 

 

Accounting Reports – T/B, P& L account, B/S and statement of stock, Books – Order status – 

summaries – Reporting file as well as printer. 

 

UNIT IV 

 

Introduction to Tally, Creation of accounts Master – Ledger – Cost – Group – Budgets – Voucher 

and currencies inventory master – Stock item – Group and unit measurement. 
 
 

 

References: 
 

1. K.K Nidhani, Implementing Tally 6.3.BPB Publications ,New Delhi. 
 
 
 
 
 
 
 
 
 
 

PCO 4411 SERVICES MARKETING 4Hrs 
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The objective of this course is to provide a conceptual framework of the principles, practices, 

techniques and challenges to the service marketing in the global era. 
 
 

 

UNIT I 

 

Nature and classification of services – Characteristics of services and their marketing 

implications. Product support services – Pricing of services - Problems of quality – Innovations 

in services. 
 

UNIT II 

 

Marketing strategies for service firms – with special Books for Reference to information, 

communication, Consultancy, Advertising, Professional services, After – Sales services, 

Recruitment, Training. Marketing of health care services- marketing of hospitality and tourism 

services. 
 

UNIT III 

 

Marketing of financial services – Nature – Types – Marketing of insurance – Mutual funds – 

Marketing for non-profit firms. Marketing of educational services – Computer education, 

distant education, Marketing of Info services. 
 

UNIT IV 

 

CRM and relationship marketing Customer satisfaction. 

 
 

 

References: 
 

1. S.L. Gupta, Service Marketing, Tamil Nadu Book House, 2003 
2. Lovelock, C.H., Managing services, Englewood cliffs, N.J., Prentice Hall, 2002 
3. Woodruffee “Services Marketing”, Pearson Education. 
4. John M.Rathwell, Marketing in the Service Sector (1974) 

 
 
 
 
 

PCO 4412 FINANCIAL MARKETS AND SERVICES 4Hrs 
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The object of this course is to throw a light on the various financial markets and services. It also 
aims at making the students to understand about the share market merchant banking and 
mutual funds. 
 
 
 

UNIT I 
 

Financial System –meaning, structure, components and services –its importance in the 
development of economy 

 

UNIT II 
 

Money Market and Share Market - call money market-Treasury Bill Market –Discount Market –
Government Securities Markets – Markets for commercial papers and certificates for deposits- 
Global depositary receipts. 
 

Stock Exchange –organisation and functions, listing of securities, trading in stock exchanges-on-
line trading of shares-E-shares. New Issues Market - Initial public offering meaning, procedures 
and guidelines. 
 

UNIT III 
 

Merchant Banking-meaning functions and services of Merchant banks – guidelines of RBI and 
SEBI. MUTUAL FUNDS-Meaning importance and types-Guidelines - mutual funds in India. 
 

UNIT IV 

 

Securitisation of Debt –Meaning, workings and benefits –securitisation vs. Factoring – 
securitisation in India. 
 
 
 

References: 
 

1. M.Y Khan, Indian Financial Theory and Practice Tata Mac Graw Hill, 2003 
 

2. E Gordon & K Natrajan, Emerging Scenario of Financial services, Himalaya Publishing 
House, Mumbai, 2003 

 
3. R M Srivastava, Management of Indian Financial Institutions, Himalaya Publishing House 

Mumbai, 2003. 
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PCO 4601 ORGANISATIONAL BEHAVIOUR 6 Hrs 

 

The objective of this course is to help the students to understand the conceptual framework 
of the organizational behaviour 

 

UNIT-I 
 

Management Concepts and Organisational Behaviour: Concepts of management and its 
significance - Introduction to OB - Relationship between management and organizational 
behaviour. 
 

UNIT-II 
 

Individual Behaviour: Theories of values and attitudes , Personality , Perception, Learning, 
Motivation – Content and process theories of motivation. 
 

UNIT-III 
 

Group Dynamics  and Team Development:  Definition and importance;  Types of  groups; 

 

Group  formation,  Group  development,  group  composition,  Group  performance  factors; 

 

Principle-centered approach to team development. 
 

UNIT-IV 

 

Leadership: Concept; Leadership Styles; Theories – Trait theory, behavioural theory, 
Contingency theory , Situation theory , Power and authority. 
 

UNIT-V 

 

Organizational Conflict: Dynamics and management; Sources, patterns, levels and types of 
Conflict; Traditional and modern approaches to conflict; Functional and dysfunctional 
organizational conflicts; Resolution of conflict. Transactional analysis. 

 

UNIT-VI 
 

Organisational Change and Development: Concept; Need for change, Resistance to change; 
Theories of planned change; Organisational diagnosis; OD intervention. Organisational 
Climate and change. 
 

References: 
1. Fred Luthens, Organizational Behaviour Mc.Graw Hill International Edition,   

Eigth 

2. edition, 1998 
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PCO 4602 HUMAN RESOURCE MANAGEMENT 6Hrs 

 

 

The objective of this course is to make the students understand efficient use of human 

resources and create awareness on the maintenance and integration. 

 

UNIT I 

 

Introduction: Nature and scope of HRM – Organizing of HRM; HRM in India. Personnel policies. 
 

UNIT II 

 

Procurement of Human Resources; Human Resource planning, Job analysis Recruitment and 

Selection, Placement and Induction 

 

UNIT III 

 

Training and Development; Training of Operatives; Executive development; Career planning 

and development; Human Resource Development. 
 

UNIT IV 

 

Compensation; Job evaluation, Wage and salary Administration; Incentive plans and profit 

sharing. Appraisal and Job Changes; Performance appraisal – Traditional Vs Modern methods. 

Job changes; Transfers, Promotions and Separations, Absenteeism and Labour Turnover.  

 

UNIT V 

 

Maintenance: Health and Safety; Employee’s Welfare; Social Security. 

 

UNIT VI 
 
Integration: Work environment; Discipline and grievance; Morale; Collective bargaining; 
Worker’s participation in management; Industrial relations and industrial disputes  
– Trade unions – Job satisfaction – Human relations – quality of working life – Management of 
Stress and burnout. 
 

 

References: 
 

1. Edwin Flippo , Personnel Management, Prentice Hall of India, 2002. 
2. G.R. Basotia ,Human Resource Management , Tamil Nadu Book House, 2003 
3. Kausal Kumar, Human Resource Management , Tamil Nadu Book House, 2003 
4. Kandula Srinivas R., “Strategic Human Resource Development”, Prentice Hall of 

India, New Delhi 2002 
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PCO 4403 MANAGERIAL ECONOMICS 4 Hrs 

 

This course develops managerial perspective to economic fundamentals as aids to decision 

making under given environmental constraints. 
 

UNIT I 

 

Nature and Scope of Managerial Economics: Objective of a firm; Economic theory and 

managerial theory; Managerial economist’s roles and responsibilities; Fundamental economic 

concepts – incremental principles, opportunity cost principle, discounting principle, equi – 

marginal principle. 
 

UNIT II 

 

Demand Analysis : Individual and market demand functions; Law of Demand; Determinants of 

demand; Elasticity of demand – its meaning and importance ; Price elasticity , income elasticity, 

cross elasticity; using elasticity in managerial decisions. 
 

UNIT III 

 

Theories of Consumer Choice: Cardinal utility approach, Indifference approach, revealed 

preference and theory of consumer choice under risk; Demand estimation for major consumer 

durable and non – durable products; Demand forecasting techniques. 
 

Production theory: Production function – Production with one and two variable inputs; Stages 

of Production; Economies of scale; Estimation of production function; Cost theory and 

estimation; Economic value analysis; Short and long run cost functions – their nature, shape 

and inter relationships; Law of variable proportions ; Law of returns to scale. 
 

UNIT IV 

 

Price Determination and Pricing Practices: Characteristics of different market structures; Price 

determination and firm’s equilibrium in short run and long run under perfect competition, 

monopolistic competition, oligopoly and monopoly. Methods of price determination in 

practice; Pricing of multiple products; Price discrimination; International price determination 

and dumping; Transfer pricing. 
 

Business cycles: Nature and phases of business cycle ; Theories of business cycles – 
Psychological, profit, monetary ,innovation, cobwebs Samuelson and Hicks theories. Inflation - 
Definition, characteristics and types; Inflation in terms of demand – pull and cost – push factors; 
Effects of inflation. 
References: 
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1) Dr.R.L Varshney , Managerial Economics, Sultan Chand and Sons, New Delhi, Revised 

Edition 2002 
 

2) Dwivedi DN : Managerial Economics, Vikas Publishing House, New Delhi, 2003 
 

3) Mithani, Managerial Economics , Tamilnadu Book House,2002  
4) Kulkarni, Managerial Economics , Tamilnadu Book House,2002



 

PCO 4605 MARKETING MANAGEMENT 6Hrs 

 

The objective of this course is to facilitate understanding of the conceptual framework of 

marketing and its applications in decision making under various environmental constraints. 
 

UNIT I Introduction: Concept, Nature, Scope and importance of marketing ; marketingconcept 

and its evolution ; Marketing mix ; Strategic marketing planning – an overview. 
 

UNIT II Market Analysis and Selection: Marketing environment–macro and microcomponents 

and their impact on marketing decisions; Market segmentation and positioning; Buyer 

behaviour; Consumption versus Industrial organisational buyers ; Consumer decision-making 

process. 
 

UNIT III Product and Pricing Decisions: Concept of a product; Classification of products ;Major 

product decisions ; Product line and product mix ; Branding ; Packaging and labeling ; Product 

life cycle – Strategic implications ; New product development and consumer adoption process. 

Pricing decisions: Factors affecting price determination; Pricing policies and strategies. 
 

UNIT IV Distribution and Promotional Decisions: Nature, functions and types of 

distributionchannels; Distribution channel intermediaries ; Channel management decisions ; 

Retailing and wholesaling . Promotion decisions: Communication process; Promotion mix – 

advertising , Personal selling , Sales promotion , Publicity and Public relations ; Determining 

advertising budget ; Copy designing and its testing ; Media selection ; Advertising effectiveness ; 

Sales promotion – Tools and techniques. 
 

UNIT V Marketing Research and Organisational Research: Meaning and scope of 

marketingresearch; marketing research process. Marketing organisation and control: organizing 

and controlling marketing operations. 
 

UNIT VI Issues and Developments in Marketing: Social, ethical and legal aspects ofmarketing; 

Marketing of services ; International marketing ; Green marketing; Cyber marketing; multi level 

marketing; Relationship marketing and other developments in marketing. 
 

References: 

 

1. Kotler, Philip and Gary Armstrong; Principles of marketing, Prentice Hall, New Delhi, 
2002  

2. Ramaswamy,V S and Nama kumari,S:Marketing Management,Macmillan India,New 
Delhi.2003.  

3. Srinivasan,R :case studies in marketing: the Indian Context, ,Prentice Hall , New 
Delhi.2003. 
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PCO 4608 FINANCIAL MANAGEMENT 6Hrs 

 

 

The objective of this course is to help the students to understand the conceptual framework of 

financial management, and its applications under various environmental constraints. 

 

UNIT I 

 

Financial Management: Meaning, nature and scope of finance; financial goal – Profit Vs Wealth 

maximization; Finance functions – investment, financing and dividend decisions; Current 

development in financial management: Hybrid financial instruments. 

 

UNIT II 

 

Capital Budgeting: Nature of investment decisions, investment evaluation criteria; Capital 

rationing; Risk analysis in capital budgeting – Tools of evaluation and conditions of risk adjusted 

rate of return: Risk and uncertainty – Certainty equivalent approach – Probability approach, 

Sensitivity analysis, Simulation analysis, CAPM analysis. 

 

UNIT III 

 

Cost of Capital: Meaning and significance of cost of capital; Calculation of cost of Debt, 

Preference Capital, Equity capital and retained earnings; Combined cost of capital (Weighted); 

Cost of equity. 

 

UNIT IV 

 

Operating and Financial Leverage: Measurement of leverages; Effects of operating and financial 

leverage on profit; Analysing alternate financial plans; Combined financial and operating 

leverage. 
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UNIT V 

 

Capital Structure and Dividend Theories: Traditional and MM Hypotheses – without taxes and 

with taxes; Determining capital structure in practice. Dividend Policies: Issues on dividend 

decisions, Walter’s model, Gordon’s model, M-M Hypothesis, Dividend and uncertainty, 

relevance of dividend; Dividend policy in practice; Forms of Dividends, Stability in dividend 

policy; Corporate dividend behaviour. 

 

UNIT VI 

 

Working Capital Management: Meaning, Significance and types of working capital; Calculating 

operating cycle period and estimation of working capital requirements; Financing of working 

capital and norms of bank finance; Sources of working capital; Factoring services; Dimensions 

of working capital management. Management Of Cash, Receivables And Inventory. 

 

References: 

 

1. S.N.Maheshwari, Financial Management, Sultan Chand & Sons, 2003  

2. Bhattacharya, Hrishikas: Working capital Management: Strategies and techniques, 
Prentice Hall New Delhi, 2003  

3. Chandra, Prasanna: Financial Management, Tata Mc Graw Hill, Delhi, 2003 
4. Pandey, I. M. Finanacial Management, Vikas publishing House Delhi, 2003 

 

 

PCO 4610 SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT 6Hrs 

 

The objective of this course is to throw light on the various types and analysis of investment 
and make the students aware about the valuation of Securities. 
 
 

UNIT I 
 

Investment: Nature and scope of investment analysis; Elements of investment –return, risk and 
time elements; objective of investment; security return and risk analysis; measurement of 
return and risk; Portfolio – Concept, Construction and types. 
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UNIT II 
 

Types of Investments: Financial investment – securities and derivatives, deposit, deposit, tax 
sheltered investments; Non-financial investment – real estate, gold and other types and their 
characteristics; sources of financial information. 

 

UNIT III 
 

Fundamental Analysis: Economic analysis, Industry analysis, and Company analysis. 

 

UNIT IV 
 

Technical Analysis: Various prices and volume indicators, indices and moving averages, 
interpretation of various types of trends and indices. EFFICIENT MARKET HYPOTHESIS: Weak, 
Semi-strong and strong market, Testing of different forms of market efficiency and their 
significance. 
 

UNIT V 

 

Valuation of Securities: Valuation of Fixed income securities - Bonds, debentures, Preference 
shares, and convertible securities. Valuation of variable income securities: Equity shares. 
Investment by individuals: Investment policy of Individuals, Tax saving schemes in India. 
 
 

UNIT VI 
 

Portfolio Evaluation and Revision – Sharpe’s measure, Treynor’s measure, Jensen’s measure - 
Portfolio revision: Formula plans. 
 

References: 
 

1. Preethi Singh, Investment Management, Himalaya Publishing House 
2. Punithavathy Pandian, Portfolio Management, Vikas Publications, 2001 

 

PCO 5404 INDIRECT TAXES PLANNING AND MANAGEMENT 4Hrs 

 

 

The objective of this course is to enhance the ability of the students to understand CST, TNGST, 

Application of MODVAT, and CENVAT in tax collection and Customs Duty. 
 
 

 

UNIT I 
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Central Sales Tax Act 1956 -Definition –Types of sales –registration of dealers –forms used in 

CST –types of goods –rate of CST. Penalties and offences. Assessments of sales tax-TNGST- 

scope for tax planning. 
 

UNIT II 

 

Central Excises – Historical background –excisable goods – valuation of goods –clearances of 

goods –MODVAT-CENVAT-VAT-exemption from excise duty –excise and export-assessment of 

excise duty-demand, collection, penalty and prosecution -scope for tax planning. 
 

UNIT III 

 

Customs Duty –Historical background - prohibition of import and export-valuation of goods – 

Exemption – warehousing- Clearance of import and export goods. Duty drawbacks – import and 

export of goods through packages, postal and airlines – demand collection, penalty and 

`prosecution. Scope for tax planning. 
 

UNIT IV 

 

Service Tax – Maintenance of records – Service Tax returns – Assessment procedure. 
 
 

 

References: 

1. Vinodh .K . Singania, Direct taxes Law and Practice, Taxman’s Publication, 2004-05 
2. S Datey Indirect Taxes-Law &Practice, Taxman’s Publication, 2004-05  
3. Ravi Gupta and Ahuja, Systematic Approach to Income Tax, Barath Law House (p) 

Ltd,2004-05 
 
 

PCO 5405 INSURANCE AND RISK MANAGEMENT 4Hrs 

 
 

The objective of this course is to acquaint the students the various dimensions of risk involved 
in insurance and their management. 
 
 
 

UNIT I 
 

Risk and risk management process – Risk identification – Evaluation – Risk management 
techniques – Selecting and implementing risk management techniques. Commercial risk 
management applications – Property - Liability –Commercial property insurance different 
policies and contracts – Business liability and risk management insurance – Worker’s 
compensation and risk financing. 
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UNIT II 
 

Personal risk management applications property – Liability – Risk management for auto owners 
– Risk management for homeowners. 

 

UNIT III 
 

Risk management applications – Loss of life – Loss of health – Retirement planning and 
annuities – employee’s benefit – Finance and estate planning. 
 

UNIT IV 
 

Risk management environment – industry – functions and organization of insurers – 
Government Regulation of insurance sector – IRA – Privatisation of insurance business in India – 
Changes in Insurance Act – Insurance intermediaries insurance products pricing, Claim valuation 
– Foreign insurance in India. 
 

References: 
 

1. Rejda, George E., “Principles of risk management and insurance”, Sixth edition, 
Addison Wesley Longman,1998. 

2. M.N. Mishra, Insurance : Principles and Practice, Sultan Chand & Sons, New Delhi 
3. Dorfman, “Introduction to risk management and insurance”, Prentice Hall, 1998 
4. K. R. Reddy, Risk management, Tamil Nadu Book House,2003 

 
 

 

PCO 5409 EXPORT AND IMPORT PROCEDURE AND DOCUMENTATION 4Hrs 

 

The Objective of this course is to acquaint the students with the procedures and 

documentation formalities relative to export – import transactions. 
 
 

 

UNIT I 

 

Documentation framework: Export Import control and policy; Types and characteristics of 

documents; Export contract; Inco terms; Processing of an export order. Cargo, Control and Pre-

Shipment Inspection Schemes: Process and Procedures, Excise and Customs Clearance-

regulations; Procedures and Documentation. 
 

UNIT II 
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Planning and methods of procurement for Exports: Export Financing Methods and Terms of 

Payment: Negotiation of export bills; Methods of payment in international trade; Documentary 

credit and collection; UCP 500; Pre- Post shipment Export credits, Bank guarantees; Foreign 

exchange regulations and procedure. 
 

UNIT III 

 

Procedure for procurement through imports; import financing; Customs clearance of import 
cargo; Managing risks involved in importing – transit risk, credit risk and exchange risk.  
Trading houses: Export and Trading houses schemes – criteria, Procedures and documentation; 
policy and procedure for EOU/FTZ/SEZ units. 
 

UNIT IV 

 

Export Incentives: Overview of export incentives-EPCG, duty draw back, duty exemption 

schemes, tax incentives, Procedures and documentation. 
 

References: 

 

1. Francis Cherulinam, International Trade and Export Management, Himalaya Publishing, 
Tenth Edition, 2001.  

2. Velaydham T.K, Foreign Trade Theory and Practice, Wheeler Publishers, Second Edition.  
3. Export – Import Policy of India, (2002 - 2007) Ministry of Commerce, Govt. of India. 

 
 
 
 
 
 

PCO 5409 EXPORT AND IMPORT PROCEDURE AND DOCUMENTATION 4Hrs 

 

The Objective of this course is to acquaint the students with the procedures and 
documentation formalities relative to export – import transactions. 
 
 
 

UNIT I 
 

Documentation framework: Export Import control and policy; Types and characteristics of 
documents; Export contract; Inco terms; Processing of an export order. Cargo, Control and Pre-
Shipment Inspection Schemes: Process and Procedures, Excise and Customs Clearance-
regulations; Procedures and Documentation. 
 

UNIT II 
 



Planning and methods of procurement for Exports: Export Financing Methods and Terms of 
Payment: Negotiation of export bills; Methods of payment in international trade; Documentary 
credit and collection; UCP 500; Pre- Post shipment Export credits, Bank guarantees; Foreign 
exchange regulations and procedure. 
 

UNIT III 
 

Procedure for procurement through imports; import financing; Customs clearance of import 
cargo; Managing risks involved in importing – transit risk, credit risk and exchange risk. 
 

Trading houses: Export and Trading houses schemes – criteria, Procedures and documentation; 
policy and procedure for EOU/FTZ/SEZ units. 
 

UNIT IV 

 

Export Incentives: Overview of export incentives-EPCG, duty draw back, duty exemption 
schemes, tax incentives, Procedures and documentation. 
 

References: 
 

4. Francis Cherulinam, International Trade and Export Management, Himalaya Publishing, 
Tenth Edition, 2001. 

 
5. Velaydham T.K, Foreign Trade Theory and Practice, Wheeler Publishers, Second Edition. 

 
6. Export – Import Policy of India, (2002 - 2007) Ministry of Commerce, Govt. of India. 

 
 
 

  

PCO 5410 ENTREPRENEURIAL SKILL DEVELOPMENT 4Hrs 

 
 
 
 

The objective of this course is to impart knowledge to the students about the need of 

entrepreneurial skill development. The Course deals with qualities of entrepreneur and the 

business environment based project feasibility report preparation. 
 

UNIT I 
 
Introduction – Concept – Characteristics and qualities of entrepreneur - Difference between 

entrepreneur and manager. Functions and types of entrepreneur. EDP’s and objectives. 

Management of Self – Attitudes – Personality, Stress management – Meaning, Symptoms, 

Coping strategies. SWOT analysis 

 

UNIT II 
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Creativity and innovation – Concept – Essence – Sources – Types, Creative Process. 
 

 

UNIT III 
 
Identification of business opportunities – Market survey – Project formulation – Selection of a 

product – Choice of technology – Financial Assistance. 
 

UNIT IV 
 
Finance – Project finance – Schemes – Sources and Subsidies – venture capital. 
 
 

 

References: 

 

1. Dr.C.B. Gupta and Dr. N.P. Srinivasan, “Entrepreneual Development in India”, Sultan 

Chand & Co. 
 

2. Vasant Desai, Small Scale Industries Problems & Prospects – Vasant Desai, Himalaya 
Publications, Second Edition.  

3. Sen Gupta, Government and Business, Sultan Chand & Co, Third Edition. 
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