COM/CME 1457 PRINCIPLES OF MARKETING 4Hrs/4Cr

Course Objective

To familiarize the students with the basic concepts and Principles of marketing to develop »
their conceptualland analytical skills to manage marketing operations in the recent business
trends.

Course Outcomes

At the end of the course, students will be able to

i.  Define the importance of marketing and market segmentation.
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ii.  Explain a new product development and the advantages of packaging.
iii.  Predict the price of a product.
iv.  Examine the need of sales promotional techniques.

v.  Appraise the use of e-marketing and consumer protection.

UNIT I

Evolution of Marketing - Market — Meaning — Types - Marketing — Definition - Objectives -
Importance ~Marketing Mix - Marketing Functions — Market Segmentation- Basis —Criteria —
Benefits.

UNIT II

Product Policy- Product Planning and Development — Product Life Cycle — Product Mix-
Branding — Features — Types — Functions — Brand Name — Trademark - Labelling -
Packaging — Features — Types — Advantages.

UNIT I
Pricing — Definition — Objectives — Factors Affecting Price Determination — Methods of

Setting Prices — Cost — Demand and Competition - Pricing Policies and Strategies.

UNITIV

Promotion — Types of Promotion - Sales Promotion — Objectives and Importance of Sales
Promotion — Personal Selling — Advertising — Meaning — Objectives — Functions and
Importance — Kinds of Media - Distribution Channels- Types of Channels — Factors Affecting
Choice of Distribution.

UNITV
Direct Marketing — Multi-level Marketing - Retail Marketing — Methods — Problems — Retail
Marketing in India — E-Marketing — Marketing Ethics — Consumerism -Types of

Exploitation — Consumer Rights — Consumer Disputes Redressal Forum.

Text Book
Pillai R. S. N & Bagavathi, Modern Marketing Principles and Practices, S. Chand& Co Pvt.
Ltd, New Delhi, 2004.



